



Discussion Prompts: Online Trends, Social Media Influence & Consumer Behavior

These prompts are designed to support interactive dialogue during Cost of Beauty campaign sessions. They encourage participants to critically analyse online beauty content, influencer behaviour, and purchasing choices.

Understanding Online Beauty Trends
• What beauty trends have you seen on TikTok, Instagram or YouTube in the last few months?
• How do you think these trends gain popularity so quickly?
• Are there specific trends you feel are unsafe or concerning? Why?

Influencer Culture & Its Impact
• How much influence do content creators have on what products people buy?
• Do you think influencers have a responsibility to understand product safety before promoting items?
• Have you ever purchased something because an influencer recommended it?

Perceptions of Safety & Legitimacy
• Do professional-looking images or packaging make you trust a product more?
• What misleading signs might make a product look safe when it isn’t?
• Why do you think DIY or at-home beauty kits are perceived as convenient and harmless?

Consumer Psychology & Behaviour
• What emotions drive people to buy beauty products online—FOMO (Fear of Missing Out), self-improvement, pressure to keep up?
• Why might people ignore or downplay safety warnings?
• How do price and reviews affect your purchasing decisions?

Identifying Risk & Making Safer Choices
• What red flags would you look for when assessing a beauty product online?
• Where can consumers find trustworthy product safety information?
• How can we challenge harmful online beauty trends within our peer groups?
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