


Script Example for Cost of Beauty Session
1. Introduction & Warm-Up (10 minutes)
Facilitator script:
“Welcome everyone, and thank you for joining today’s session on the Cost of Beauty. This workshop explores how online beauty trends influence what we buy - and the sometimes hidden risks that come with unregulated or unsafe products sold online.
You might have seen viral TikTok beauty hacks, influencer promotions, or ‘quick fix’ DIY treatments that promise dramatic results. Today, we’ll look at what’s behind these trends and how we can stay safe as consumers.”
Warm-up question:
“I’d like to start with a quick discussion - what beauty trends have you noticed online recently? Anything that seems to pop up everywhere?”
Prompts if needed:
· “Have you seen anything on TikTok, Instagram, or YouTube that surprised you?”
· “What trends seem to take off the quickest?”
Acknowledge answers and transition:
“Great - these examples give us a perfect starting point to look at why certain trends become popular so fast, and what risks might sit behind them.”

2. Understanding the Risks (15 minutes)
Facilitator script:
“Next, we’re going to explore some real examples of products linked to harm - things like:
· eyelash lift and tint kits
· strong nail adhesives
· nasal tanning sprays
· skin lightening creams
· DIY teeth whitening products
Many of these are sold online, often cheaply, and they can look professional - even when they don’t meet UK safety requirements.”
Key message:
“Just because a product is for sale online does not mean it’s been tested, checked, or approved for safety.”
Share a case example or description (no confidential info):
“Here’s a typical scenario: a young person buys a DIY lash lift and tint kit from an online marketplace. The products contain high-strength chemicals only meant for trained professionals. Without correct ventilation or skin patch testing, it can cause burns, eye irritation, and long-term sensitivity.”
Discussion prompt:
“What do you think makes people assume these products are safe? What signals do people rely on when shopping online?”

3. Social Media & Consumer Influence (15 minutes)
Facilitator script:
“Social media plays a huge role in shaping beauty habits. Influencers, ‘get-ready-with-me’ videos, and viral tutorials often make products seem harmless, normal, and instantly effective.”
Show or describe visuals (if available):
“These are examples of typical influencer posts. Notice the fast transitions, emotional language, and perfect results.”
Discussion prompts:
· “Have you ever seen influencers promote something that looked risky or unrealistic? What made it appealing?”
· “Why do DIY or ‘quick fix’ products become popular so quickly?”
· “What feelings do these trends tap into – FOMO (fear of missing out), pressure to keep up, comparison?”
Key message:
“Influencer content can normalise dangerous practices - not because they intend harm, but because safety isn’t part of the story they tell.”
Highlight:
· Many influencers lack professional training.
· Product claims often go unchecked.
· Online posts that go viral spread misinformation extremely fast.


4. Consumer Behaviour Activity (15 minutes)
Facilitator script:
“We’re now going to look at some screenshots of online product listings. These represent real types of listings you’d find on major marketplaces.”
(Hand out or display images.)
Task:
“Work in small groups to identify any red flags. Look for things like:
· missing or unclear ingredient lists
· unrealistic claims - like ‘instant results’ or ‘salon-quality at home’
· sellers based outside the UK
· lack of safety warnings
· very low pricing
· no clear return or contact details
After group work:
“Let’s hear what you found. What stood out to you? Were there any surprises?”
Facilitator draws connections between group findings and key risks.

5. Wrap-Up & Signposting (10 minutes)
Facilitator script:
“Before we close, let’s summarise the key messages from today.”
Key closing messages:
· “Safe beauty practices protect long-term health - not just appearance.”
· “A product being available online doesn’t guarantee it’s legal or safe.”
· “Influencers aren’t regulated, and many promote products they know little about.”
· “Professional treatments exist because they require training, hygiene, and approved products.”
· “You can verify safety by checking reputable retailers, clear UK seller info, proper labelling, and offer instructions and guidance.”
Signposting:
“For trustworthy information, you can visit:
· The Cost of Beauty campaign resources
· Trading Standards guidance
· Verified government health and safety sources
These sites help you understand product safety, know your rights, and make informed choices.”
Closing question:
“What’s one thing you’ll take away from today’s session?”
Final line:
“Thank you for taking part - your awareness helps create safer choices for everyone.”
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