

Session Delivery Guide

This professionally formatted session guide has been developed to support educators, community leaders, enforcement officers, and facilitators delivering Cost of Beauty campaign sessions. It provides a structured approach, clear key messages, and engaging discussion prompts focused on online beauty trends, social media influence, and consumer behaviour.

1. Session Overview
This session is designed as a 60–75 minute facilitated discussion that increases understanding of the risks linked to unsafe and unregulated beauty products, particularly those promoted online. It draws on core campaign messages and aims to challenge assumptions shaped by influencer culture, viral beauty trends, and online sellers.

2. Learning Objectives
By the end of the session, participants will:
• Understand the key risks associated with unsafe and illegal beauty products.
• Recognise how social media trends shape perceptions of safety and normalise high-risk DIY treatments.
• Identify warning signs when buying beauty products online.
• Reflect on personal experiences and consumer behaviours.
• Know where to find trusted advice and credible safety information.

3. Recommended Session Structure & Timings
Introduction and Warm-Up (10 minutes): Introduce the Cost of Beauty campaign, aims, and core messages. Invite participants to share what beauty trends they have noticed recently.

Understanding the Risks (15 minutes): Present examples of unsafe products and case studies. Discuss how harm occurs and the regulatory gaps around online marketplaces.

Social Media and Consumer Influence (15 minutes): Explore influencer marketing, TikTok trends, and viral product claims. Use visuals to prompt discussion.

Consumer Behaviour Activity (15 minutes): In small groups, participants evaluate screenshots of online listings and identify red flags.




Wrap-Up and Signposting (10 minutes): Reinforce key messages and direct participants to Cost of Beauty resources and Trading Standards guidance.

4. Key Talking Points for Facilitators
• A product being for sale - especially online - does *not* mean it has met UK safety requirements.
• Many DIY beauty kits contain chemicals intended only for trained professionals.
• Influencer culture can normalise unsafe beauty practices, especially for young people.
• Unsafe products often look professional or legitimate despite being illegal or harmful.
• Buying from reputable, verified sellers can reduce risks.

5. Discussion Prompts: Social Media, Trends & Behaviour
• What online beauty trends have you seen in the last year? How quickly do these trends spread?
• Have you ever seen influencers promote products that seemed unsafe or questionable? What made them seem appealing?
• Why do you think DIY or ‘quick fix’ products become popular so quickly online?
• What emotions do online trends use to influence purchasing - e.g., fear of missing out, pressure to keep up, comparisons?
• How can consumers verify whether an online seller is legitimate?

6. Interactive Activity (Optional)
Facilitators may distribute printed or digital images of online product listings (e.g., eyelash kits, tanning sprays, whitening kits). Participants identify:
• Missing or unclear ingredient lists
• Unrealistic claims (e.g., ‘instant results’, ‘no training needed’, ‘salon quality at home’)
• Non-UK seller details
• Lack of safety warnings
• Very low pricing that suggests a counterfeit or unregulated product

Groups present their findings to encourage discussion and peer learning.

7. Closing Messages & Signposting
The session should end with clear, empowering messages:
• Safe beauty practices protect long-term health - not just appearance.
• Consumers should question trends, especially those promoted by influencers without professional expertise.
• Professional treatments exist for a reason: training, hygiene, and safe products.
• Trusted information can be found through Trading Standards, the Cost of Beauty campaign, and verified government guidance.
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